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Submission Instructions:

This assignment is to be submitted electroni Blackboard

1. This assignment must be submitted electronically

2. To submit electronically you must upload your work to
concerned. Click Submit> Browse (find the correct file to

3. You can resubmit your work as many times as
earlier submission will be replaced, and you will i nality Report until 24 hours from
when the submission was made.

4. You will receive a digital receipt as proof
please keep this for reference.

5. You are reminded of the Universi
you are acknowledging that you

6. Late submission within 10 worki
of 40%. Beyond this time the wo .

7. You are reminded that it eep an electronic copy of your assignment for future

reference.

ea within the Blackboard module

od these regulations.
ine will result in the mark being capped at a maximum

the role of HR, Marketing and finance functions within organisations

lop an understanding of collaborative working practices

onstrate an understanding of the main factors, both internal and external, which impact
businesses

4. Demonstrate knowledge of the role of financial management and reporting within the organisation




The Assignment Task:

This assignment is a Portfolio assignment where you will work on 4 pieces of work throughout the module and
then submit all 4 elements at the submission date. The assessments will include:-

e A 15 minute group Presentation. This will relate to the internal and external factors which impact on
business (Learning outcomes 2 and 3)

e A poster. This will relate to one part of the Marketing Mix, either Promotion, Price, Place or Product.
This is an individual element. (Learning outcome 1)

e A Case study — 1000 words. This will be based on either an aspect relating to HR such as moti
or Culture or relating to financial management and is again to be completed individually. (Learnil
outcome 1 and possibly 4)

e Areport — 1000 words - which will be based on either HR or financial management, whic
addressed in the case study. This is an individual piece of work. (Learning outcome 1 an

(Specific details on these activities will be provided by each module team and should b
Learning Outcomes. These can be added as an addendum to the assignment brief)

These will be completed throughout the module, and although a mark will not b e end of the
module, detailed formative feedback will be provided together with the opportu ent to resubmit
work until the final deadline providing formative developmental opportunitie e module scheme
for details of when formative feedback opportunities will be provid

Assessment Criteria:

See separate assessment criteria




6. Week beginning: Poster |
(Timetabling Week 6)
7. Week beginning: Lecture 1. Introduction to accounting and Finance
(Timetabling Week 7)

Lecture 2: CSR
8. Week beginning: Lecture 1: Financial accounting
(Timetabling Week 8)

Lecture 2: Preparation for Presentation and chance for feedback

9. Week beginning: Presentation
(Timetabling Week 9)
10. Week beginning: Lecture 1: Budgets and PLanning

(Timetabling Week 10)
Lecture 2. Management and Leadership
11. Week beginning: Lecture 1: Pricing strategies

(Timetabling Week 11)

Lecture 2: Role of HR and Line manager
12. Week beginning: Lecture 1: Sources of finance
(Timetabling Week 12)

Lecture 2. Motivation
13. Week beginning: Lecture 1: Analysing company financial info
(Timetabling Week 13)

Lecture 2: Culture

14. Week beginning: Lecture 1: Preparation for ca
(Timetabling Week 14)
Lecture 2: Preparation for case stug
15. Week beginning: Drop in session for fe@édback on assig
(Timetabling Week 15)

Core Text(s):

Additional Reading:

McLaney, E. an ing and Finance for Non-Specialists. Sth ed. London: Pearson. (e-book available

N

Mullins L and Organisation Behaviour 12*" Edition FT Prentice Hall

Br , it, S. (2012) Essentials of Marketing. 3w ed. Harlow: FT Prentice Hall
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A Case study — 1000 words. This will be based on either an aspect relating to HR such as
motivation or Culture or relating to financial management and is again to be completed
individually. (Learning outcome 1 and possibly 4)

Case study for Management and Leadership

Taken from Organisational Behaviour, Robbins & Judge 2013

Executive offices in major corporations are often far removed from the day-to-day work t
employees perform. While top executives might enjoy the benefits found in the ex
distance between managers and employees can come as a real cost. Top manage
understand the ways most employees do their jobs every day. The dangers of thi
are clear. Executives sometimes make decisions without recognizing how diffi
they are to implement. Executives can also lost sight of the primary chall

The practice of “management by walking about” (MBWA) tri
MBWA, managers reserve time to walk through the depar
acquaintances in the organisation, and get away from th
study of successful Swedish organisations revealed that MB oach common to several

BWA to the next level. Top

eir colleague is an undercover
ow difficult many of the jobs in their
perform even the most simple of tasks.

There is a TV programme called Undercover B
managers work alongside employees, but.th
boss. Those executives report that t
organisation were, and just how m

Although MBWA has its fans, it doe roblems. First the time managers spend
directly observing the workforce is ti ot doing their core tasks like analysis,
coordination, and strat i is possible that executives that wander around will
be seen as intruders an ing MBWA requires a great deal of skill and planning to

avoid these potential iss

he things managers can learn by walking around and having daily contact
at they might not be able to learn from looking at data and reports? Think
experience to help your answer.

ployee, would you appreciate knowing your supervisor regularly spent time with
w would know this affect your attitudes towards the organisation?

hat ways can executives and other organisational leaders learn about day-to-day business
operations besides going “undercover”
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Module Scheme Semester One

Module Name: Introduction to Business Studies

Module Code: FY021 Academic Year:
Tutor(s):

Tutor's Email: Tutor

Learning Outcomes:

Describe the role of HR, Marketing and finance functi
Develop an understanding of collaborative workin
3. Demonstrate an understanding of the main factor

businesses.
4. Demonstrate knowledge of the role of finamci reporting within the
organisation.

M
M

Assessment Summary:

Assessment Task

CW1 = Portfolio

details
1: Introduction to Module and assessment

ecture 2; Business Environment (1)
ecture 1: Marketing in Business

Lecture 2: Business Environment (2)
Lecture 1: 4 P's of the marketing mix

Lecture 2: Types of Business
Lecture 1. Market research

Lecture 2. Globalisation
Preparation for Poster and chance for feedback

5: Week beginning:
imetabling Week 5)
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